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Welcome,  

Contest: Create clean-energy videos



by Ryan Randazzo - Nov. 2, 2008 12:00 AM

The Arizona Republic
Wannabe advertising geniuses can win $10,000 in a video contest sponsored by SmartPower, a non-profit promoting clean, renewable energy.

Contestants can enter the event by submitting 30-second public-service announcements through a user group set up on the YouTube Web site.

SmartPower is looking for simple, cheap ways to save electricity, told in a fun way. Videos must reference the SmartPower site and logo.

Submissions are due by Earth Day, April 22. Details are available at www.smartpower.org /adchallenge.php.

Anyone considering entering can check out the videos from last year, which are tagged "SmartPower" on YouTube.

Being a YouTube contest, it might be wise to include some form of bicycle crash or other physical humor. Although that is not required, last year's winner of a similar clean-energy contest had both in different entries, including the winner, where a man pegs his neighbor in the head with a metal-cup-on-a-string "telephone" to save electricity.

The contest is open to everyone but is targeting young adults and teenagers - last year's winner was 19-year-old Dan Sheppard, a student at the University of Nebraska.

SmartPower officials said that research shows young people are key to changing bad energy habits.

"They have the power and willingness to reduce consumption, influence their peers and parents and contribute to a safer and more sustainable future," the announcement said.

A related announcement this week seems to back that up: Even though people now use more electricity than they did five years ago, 61 percent of respondents to a September survey denied that they use more electricity, according to Shelton Group's Energy Pulse study.

About the same percent of respondents said their energy bills have gone up 10 percent to 30 percent. Of course, those expenses can rise even if people use less electricity, thanks to rate increases.

Most people blamed children for household electricity use.

"Most Americans don't view their own consumption behaviors or energy-use demand as having much to do with energy costs," CEO Suzanne Shelton said.
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